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OCTOBER 15TH–21ST 2016

Sterling takes a pounding

Thailand’s perilous succession

Samsung’s meltdown

Good news on treating depression

The debasing
of American politics
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FEBRUARY 16TH–22ND 2019

Can technology abolish borders?

The beauty of big banks

Why the Chinese are so unhappy 

Special report: Islam in the West
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Sex and power
#MeToo, one year on
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SEPTEMBER 29TH–OCTOBER 5TH 2018

Remaking Britain’s politics

China’s war on burials

The 20th century’s biggest killer

Highly effective people’s annoying habits
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SEPTEMBER 21ST–27TH 2019

Iran’s dangerous game

Lessons from a Wall Street titan 

Why rent controls are wrong-headed 

Goddess of the Taiwan Strait

The climate issue
1850 1900 1950 2000
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MARCH 31ST–APRIL 6TH 2018

How Brexit threatens Northern Ireland

Trump and trade: the danger of the deal

Iraq, on the right track at last

If bees could talk

AI s̄py

Artificial intelligence in the workplace
A SPECIAL REPORT
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SEPTEMBER 28TH–OCTOBER 4TH 2019

WeWork and the future of the office

China’s other Muslims

Poverty in America: a special report

Schrödinger’s cheetah

Twitterdum and Twaddledee
The reckoning
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NOVEMBER 9TH–15TH 2019

In defence of billionaires 

Cameroon’s forgotten war 

A hard-headed guide to diversity 

Our poll of Britain’s swing seats

“On the edge of a precipice”
Macron’s stark warning to Europe
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The Saudi
revolution begins

A SPECIAL REPORT
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JUNE 23RD–29TH 2018

Britain in the grip of Podsnappery

AMLO, Mexico’s answer to Donald Trump

Would a trade war wreck the economy?

China’s super-cities
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JULY 20TH–26TH 2019

Asia’s homegrown trade war

The electoral logic of racist tweets

Why profits have peaked 

Cross-dressing in China
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Inspire and engage your audiences  
with our award-winning content



Help your readers to better understand the world.Help your readers to better understand the world.

Get in touch To discuss your content requirements 
in more detail, please get in touch +44 (0)20 7576 8147 rights@economist.com

Although editorial budgets are under pressure, your audience still 
demands journalistic excellence. We can help by providing 

cost-effective content that is both timely and timeless.

For over 25 years The Economist’s syndication service has given 
global audiences access to world-class journalism, in-depth 

analysis and fair-minded opinion.

• Rigorous, fair-minded and  
intelligent analysis of the most 
important global stories

• Vibrant opinion with a  
global outlook

• Original insights from a  
trusted brand

• Any-format content – text,  
audio, charts or film – tailored  
to your audiences

• Strengthen your editorial content 
across all channels and media

• Open up the world for your 
audience with tailored content 
packages

• Content supplied by country or by 
topic – environment, technology, 
business, finance and politics

• ‘Best of’ packages showcasing our 
most popular content, selected for 
you each week

• Packages covering the global  
news agenda, e.g. Brexit and the  
US elections

• News-driven packages for  
evolving stories, e.g. covid-19

•  Weekly leaders and briefings

• Archive content packages, ideal  
for ‘on this day in history’ pieces

• Special Reports packages, with 
in-depth analysis of a specific topic

• Language packages – content 
supplied in English or Mandarin, and 
made available for your translation

What The Economist can bring

A package designed around your needs

The syndication and licensing team at The Economist provide us with 
helpful, efficient service, always looking out to help and point out valuable 

materials. Requests and queries are answered promptly and effectively.”

Dafna Maor, Haaretz

Being a partner of The Economist is for us a privilege. In a harsh  
media world The Economist is a beacon of outstanding journalism  

and unconditional ethical principles.” 

Jos Grobben, Roularta



+44 (0)20 7576 8147 rights@economist.comGet in touch

Working with us is easy.
Our world-class journalism makes it easy to build your audience 

engagement, and working with us couldn’t be simpler

Let’s start the conversation – please get in touch to discuss your needs.

For our digital subscribers our weekly choice of articles is a perfect 

match: it gives them an additional perspective on international debates.”

Lukas Heiny, Manager Magazin

• Content in the format you need – text, charts, graphs and maps

• Ready-made packages or a bespoke content offering

• A small, friendly customer-focused team

• No lengthy approvals process

We are here to help


